Annex 1 Tourism Industry Perspectives:

Company

Reliance on
Costa Rica's

Green Image Punta Islita
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Coastal Resort Marketing and Costa Rica's Green Image

CST Green|

Resort Strategies "Green" Language invoked
Costa Rica specifically

mentioned a few times, "Costa Rica's perfect blen

imagery and descriptions very outpost,” "secluded paradise.

Hotel Punta Islita heavy with eco-terms Costa Rican charm," "

Star Rating

CR's green image heavily
Hacienda Pinilla  (Playa invoked in descriptions and
Mansita, Santa Cruz) some images

"Pristine shoreline," "vast wildlife refuge," Not
"unparalleled serenity and seclusion,” "natural Certified
diversity"

Image-heavy website features "Pure and pristine," "unspoiled land,"
natural beauty, few images of ~ "primitive playground," "vast, unbridled
resortitself wilderness"
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Pensinsula Papagayo
(Guanacaste)

Villas Sol

Costa Rica: "an isthmus where life seems to

have created its roots", "Let the spirit of the
Costa Rica itself specifically ~ Costa Rican coastline flow through your
mentioned in descriptions (as  body," "tropical destination," "luscious
opposed to more general surroundings,” "the most exquisite scenery
references to environment) and adventure”

Villas Sol Hotel and
Beach Resort

Best Western

Not
Certified
!.as Espuelas (Liberia)

Occidental Hotels

"Pure tropical escape," "untamed, natural Not
beauty," "unspoiled ecodiversity," "pristine Certified
locale"

Occidental Grand CR's green image heavily
Papagayo (Carrillo, invoked inimages used and
GU iptions of area

——

Occidental Hotels

Medium

Barcelo

)
i

“Unspoiled rainforests," "pristine beaches," Not
Certified

Occidental Allegro

Papagayo

(Carrillo, Guanacaste)
=

CR's green image heavily
invoked in descriptions of area terraced layout of hotel "enhances the area's
and some images rugged natural beauty"

Barcel6 Langosta Beach CR's green image heavily
(Tamarindo, invoked in ipti of
Guanacaste) area, but less in images used

setting for nature

reatest " "tropical
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Company Reso Strategies "Green" Language invoked

Rotating images of rainforest

Tamarindo Vista Villas  scenes, etc. on side of

Best Western (Tamarindo, Santa Cruz) website
I/

"Live volcanoes, fern gullies, rushing rivers,

Advertisement on side of
website featuring animage of "Secluded natural volcanic sand beach,"
Papagayo Resort a suspension bridge in a "never ending unspoiled gardens,”

Hilton Hotels Corporation (Playa Arenal, Carillo)  rainforest. "ecological paradise”
f :

Text not overly descriptive, but "Nestled between warm waters of Pacific and

some mentionof area'snatural aét r opi cal rainforest 2 5
X Los Suefios Resort & resources; some images monkeys & brightly hued macaws," current
JW Marriott Marina (Garabito) showcase natural beauty special: "Family Eco-cation"

X Website does not have much  Mentions green forests and eco-adventures Ce’\r‘t‘i’f:ed
Paradisus Resorts Paradisus Playa Conchal focus on eco-matters for activities

Advertisement on side of
website featuring an image of Not
Garden Inn Liberia asuspension bridge in a No text references to green appeal, but Certified
Airport (Liberia) rainforest. section on hotel's sustainability practices
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‘Introductory

Not
Certified

JW Marriott
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