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Market Trends Series: 

 
¢ǊŀǾŜƭŜǊǎΩ tƘƛƭŀƴǘƘǊƻǇȅ & Voluntourism 

¢ǊŀǾŜƭŜǊǎΩ tƘƛƭŀƴǘƘǊƻǇȅ 

ά¢ƻǳǊƛǎƳ ōǳǎƛƴŜǎǎŜǎ ŀƴŘ ƛƴŘƛǾƛŘǳŀƭ ǘǊŀǾŜƭŜǊǎ 
giving back to the places and people they 
visit through Řƻƴŀǘƛƻƴǎ ƻŦ ΨǘƛƳŜΣ ǘŀƭŜƴǘΣ ƻǊ 
ǘǊŜŀǎǳǊŜΦΩέ ό/w9{¢ύ

Voluntourism 

άA seamlessly integrated combination of 
voluntary service to a destination, and the 
best, traditional elements of travel - arts, 
culture, geography, history and recreation - 
in ǘƘŀǘ ŘŜǎǘƛƴŀǘƛƻƴΦέ     (Voluntourism)i

¢ǊŀǾŜƭŜǊǎΩ tƘƛƭŀƴǘƘǊƻǇȅ Trends 

¢ǊŀǾŜƭŜǊǎΩ tƘƛƭŀƴǘƘǊƻǇȅ ƛǎ Ǉart of a growing Corporate Social Responsibility (CSR) movement in the 
Travel and Tourism Industry. 

46 million U.S. travelers say they chose companies that άŘƻƴŀǘŜ ǇŀǊǘ ƻŦ ǘƘŜƛǊ ǇǊƻŎŜŜŘǎ ǘƻ ŎƘŀǊƛǘƛŜǎΦέ ii 

In the U.S., individuals represent the largest single source (75%) of philanthropic dollars: $229 billion in 
2007.iii 

Euromonitor reported in 2008, a growing trend among North Americans, 

who may be time-starved but cash-rich, to take luxury vacations that include 

some philanthropy along with relaxation.iv 

 /ƻƴǎǳƳŜǊ 5ŜƳŀƴŘ ŦƻǊ ¢ǊŀǾŜƭŜǊǎΩ tƘƛƭŀƴǘƘǊƻǇȅ ŀƴŘ ±ƻƭǳƴǘƻǳǊƛǎƳ 

Responsible tourism consumers άare discerning consumers who are more likely to choose a tour 
company with ethical characteristics such as a written CSR code, good working conditions, fair prices, 
locally sourced food and staff, and revenue sharing with employees, support for community projects 
and protection of the environment.  They also appear willing to pay (modestly) more for companies that 
ŀǊŜ ōǊƛƴƎƛƴƎ ǊŜŀƭ ōŜƴŜŦƛǘǎ ǘƻ ǇŜƻǇƭŜ ƛƴ ǘƘŜ Ƙƻǎǘ ŘŜǎǘƛƴŀǘƛƻƴǎΦέv 
 
!ŎŎƻǊŘƛƴƎ ǘƻ ƻƴŜ ǘƻǳǊ ƻǇŜǊŀǘƻǊΣ άSome upscale travelers see the choice of overtly 'responsible' or even 
volunteer vacations as a way to soothe their conscience when others around them people are 
suffering.έ  IŜ ƘȅǇƻǘƘŜǎƛȊŜŘ ǘƘŀǘ that, in times of great need, people's generosity tends to come out and 
ǘƘƛǎ Ƴŀȅ ƭŜŀŘ ǘƻ ŎƻƴǘƛƴǳŜŘ ŘŜƳŀƴŘ ŦƻǊ ǾƻƭǳƴǘŜŜǊ ŀƴŘ ƻǘƘŜǊ ǇƘƛƭŀƴǘƘǊƻǇƛŎ ǘǊŀǾŜƭ ŜȄǇŜǊƛŜƴŎŜǎΦ άtŜƻǇƭŜ  
come together in hard times.έvi
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A 2009 CMIGreen survey found the following demand for voluntourism:vii 

Source: CMI Green. The CMI Traveler Study 2009 v1. 2009., unless otherwise stated 

59.1%
were interested in 

volunteering during a 
future trip. 

 

74.4%
have volunteered while 

traveling. 
 
 

95% 
of those who have 

volunteered would do so 
again.viii 

 

37.6% 
respondents claimed that 

the availability of 
volunteer activity 

encouraged their selection 

of a vacation destination. 

 

46.4% 
said they would dedicate 

several days to 
volunteering during a trip, 
as opposed to a day or less 

or an entire trip. 

 

69.9% 
say that the most 

important outcome or goal 
of a volunteer travel 
ŜȄǇŜǊƛŜƴŎŜ ƛǎ ǘƻ άƎƛǾŜ 

ōŀŎƪΦέ 

 

7.9% 
are willing to spend $51 or 

more a day on their vacation 
if it meant they could also 

volunteer. 

 

58% 
continued to be involved with 
the project they volunteered 

with after they returned 
home. 

 

Motivational reasons to 
volunteer while traveling 

Include positively 

influencing: 

Environment 

Teaching/mentoring 

Human rights 

Disaster relief 

Animal concerns 

Economic development 

Hunger related 

Scientific pursuits 

 

According to Peter Yesawich, CEO of 

America's leading hospitality marketing 

agency, in 2006 over 5 million households 

took a volunteer vacation.ix
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 2009 CMIGreen survey results ŦƻǊ ǘǊŀǾŜƭŜǊǎΩ ǇƘƛƭŀƴǘƘǊƻǇȅ:  

 

 

 

 

38.2% 
are most comfortable 

giving to a local 
charity/nonprofit 

encountered while 
abroad. 

 

83.7% 
of travelers have 

donated between $11 
and $500 to individuals 

or charitable 
organizations while 

traveling. 
 
 

37.9% 
are most likely to give to 

an environmental or 

conservation project. 

 

 

53.4% 
are most comfortable giving to a 

nonprofit in their home country 

that works in the country they 

are visiting. 

 

$1000+ 
More people donated $1000+ 

(4.8%) than $1-$10 (4.3%). 

 

 

32.3% 
are most likely to give to 

an education related 

project. 

 

42.7% 
donated to individuals or 

organizations while traveling 

25.6% 
volunteered while traveling. 

Most meaningful & 
appealing terms 

According to respondents: 

Socially responsible 

Sustainable 

Fair trade 

Local 

Planet-friendly 

Organic 

Ecological 

Carbon neutral 

 

A 2005 analysis found that more than two-thirds of 
U.S. and Australian travelers, and 90% of British 
tourists, consider active protection of the 
environment, including support of local communities, 
ǘƻ ōŜ ǇŀǊǘ ƻŦ ŀ ƘƻǘŜƭΩǎ ǊŜǎǇƻƴǎƛōƛƭƛǘȅΦx 

 

Source: CMI Green. The CMI Traveler Study 2009 v1. 2009., unless otherwise stated 
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